
FUN
L INDF I ELD

SUNDAY, 4 MAY’25

SPONSORSHIP 
OPPORTUNITIES

1.



2024 Results 

2,200 participants, plus volunteers 
and community services. Over 

$66,000 donated 
to charity.

LINDFIELD FUN RUN

SUNDAY 4 MAY 2025
The Lindfield Fun Run has been a key Rotary calendar event for running enthusiasts for over 30 years. 

The 2025 event is being organised by the Rotary Club of Ku-ring-gai. 50% of funds raised goes to 
KYDS Youth Counselling a charitable organisation that helps youth with mental health issues.       

25% is donated to Hornsby Ku-ring-gai Women’s Shelter and 25% to Mentoring Men. 
The event also provides the opportunity to involve the community in a healthy and 

enjoyable recreational activity. We are planning for over 2,000 runners in 2025.

The Lindfield Fun Run is seeking business sponsors who would like 
to align their organisation with this exciting community event. 

Fantastic opportunities exist for community-minded 
organisations to get involved with this event, 

supporting KYDS Youth Counselling,  
HK Women’s Shelter and Mentoring Men.

2.



Participant feedback, 2024 

Community engagement is fantastic. There’s 
something for everyone, and it’s a great day out!
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OUR CHARITIES
ALL PROCEEDS DONATED

PREVIOUS SPONSORS
2024 EVENT

KYDS Youth Counselling helps young people understand, and manage, difficult issues in their lives 
by providing personalised counselling and mental health support services, family counselling, 
and early intervention. 

Hornsby Ku-ring-gai Women‘s Shelter offers safe emergency accommodation and support 
services to women facing domestic violence and homelessness. 

Mentoring Men provides free longterm one-to-one mentoring for men who are going through 
some challenges in their life.

KYDS Youth Counselling receives 50%, Women’s Shelter 25%, and Mentoring Men 25%.

Official Partner
 The Marshall Group who generously donated $6,000 as major partner this year. 

SPONSORS
GOLDDIAMOND SILVER BRONZE
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Helping to make 
a difference in the 
important area of 

 mental health. 
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BEFORE THE EVENT – WEBSITE AND SOCIAL MEDIA 

ON THE DAY

Logo on the Fun Run website (prominence 
consistent with sponsorship level) 

Yes

Partner 
$6,000 + gst 

Yes

Yes

6m x 3m

Neg

Up to 3 
(location neg.)

300 words

1

1

Yes

Diamond
$3,500 + gst 

Yes

Yes

6m x 3m

Neg

2 
(location neg.)

200 words

1

1

Yes

Gold
$2,500 + gst 

Yes

Yes

6m x 3m

8

2 (start line & 
drinks stall)

100 words

1

1 with others

Yes

Silver 
$1,000 + gst 

Yes

Yes

3m x 3m

4

1 
(start line)

50 words

1 with others

-

Yes

Bronze 
$500 + gst 

Yes

Yes

N/A

2

1 
(Oval)

20 words

1 with others

-

Acknowledged by the Event Organiser on the day 
by announcements on the Oval

Facebook - welcome post, promoting the primary 
business and involvement with the Fun Run 

One other Facebook post (in combination with others) 

Marketing promotion on the Fun Run website + logo

Interact with Participants on the Oval, with ability to distribute 
Sponsor’s own marketing and promotional material 

Stall (supplied and erected by sponsor) to showcase 
products and services, and/or for social activities 

Banners at event (supplied by sponsor)

Complimentary runner entries 

2025
SPONSORSHIP PACKAGES

OFFICIAL PARTNER The Marshall Group
Who have generously donated $6,000 at past events.
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GREAT MARKETING REACH

HEALTHY DEMOGRAPHICS
4% are aged 25 to 65 years 

Almost 27% are aged 45 to 65 years 

31% are under 16 years of age

2000 Barangaroo - 2063 Northbridge 

2064 Artarmon - 2066 Lane Cove 

2067 Chatswood - 2068 Willoughby 

2069 Roseville 

2070 Lindfield 

2071 Killara 

2072 Gordon - 2073 Pymble

2074 Turramurra - 2075 St Ives 

2076 Wahroonga - 2080 Mt Ku-ring-gai 

2084 Terrey Hills - 2097 Forrestville 

2088 Mosman - 2108 Palm Beach 

2111 Gladesville - 2126 Cherrybrook

5%

65+ yrs, 3% 

Under 16, 
31%
 

56 to 65 yrs, 
7% 
 

46 to 55 yrs, 
17%
 

36 to 45 yrs, 
18% 
 

Demographics compiled from previous events 

26 to 35 yrs, 
9% 

16 to 25 yrs, 
14%

Solid north shore market 

Targetted local area reach 

Great potential demographics for products 
and services 

5%

6%

11%

22%

7%

7%

9%

13%

2%

4%

3%
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FUN RUN MANAGER 

John Aitken 
johngaitken@gmail.com

lindfieldfunrun.org.au

SPONSOR MANAGER 

John Hepburn 
hepburnjs@hotmail.com

FUN
LINDFIELD

SUNDAY, 4 MAY’25

8.


